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As Australia’s leading trade event for the food industry, _

. . . . International
Fine Food Australia brings together professionals from Visitors
the foodservice, hospitality, and retail industries.

For more than 40 years, it has been where the industry
gathers to discover, connect, learn and innovate.

21,313

Total Visitor
Attendance

Exhibitors

+11% vs 2024
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Leads Captured

+20% vs 2024
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Our Visitors

In 2025, we introduced a new visitor validation process to ensure Fine Food Australia
remained a curated space for industry professionals. This focus delivered stronger,
quality connections for visitors and exhibitors.
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Training
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Top Visiting Objectives

& 66 1% G )

To source new To:see new To identify new To keep up 95(y
suppliers, products products and opportunities to date with Y
or services innovations or products market trends Of ViSitOl’S

= consider attending Fine
Food Australia important

Top Visiting Companies o il ssices
* ALH Group » Delaware North » Merivale » Sodexo

« Australian Venue Co » dnata » Metcash » Sysco <!,

- Bidfood - Emirates * Nestle - Woolworths

« Compass Group » Hunter St. Hospitality + Olam * Zambrero

- Costco Wholesale + IGA » PFD Foods

» Crown Resorts * McDonald’s * Qantas 7]%

of Visitors

are likely to purchase
a product or service
from an exhibitor

“1look forward to attending Fine Food Australia every year. It's the best
way to discover new brands and innovations both for myself and to
recommend to my clients! ”
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Product Areas of Interest

This includes multiple selections per visitor

Applicances -| I 22%
Bakery & Patisserie Products — s 28%
Bakery Equipment — IS 18%
Beverage Equipment & Technology -| s 17%
Business Services —| IS  16%
Catering Equipment (BOH) —| I 21%
Certified Organic Food & Drink -| s 13% 7/]0 Q.G
Coffee -| IEEEEGEGEG————— 23Y% Visitors
Condiments | I 14% had joint or sole
Confectionery/ Snacks —| I 6% L purchase responsibility
Convenience Foods —| IS 16% for their business
Dairy -| I 7% +8% vs 2024
Drinks - Alcoholic — . 14%
Drinks - Non Alcoholic —| I 16%
Fresh Produce —| IS 18%
Front of House -| N 9%
Frozen Food & Ice Cream -| NN 19%
Gourmet Food -| I 19%
Health Food — I 19%
Hospitality & Retail Technology —| NN 22% 8 Hours
Hospitality Equipment — I 24% Average visitor
Ingredients | I 23% dwell time
International Food | IS 20%
Meat & Seafood —| NN 20%
Natural Food & Drink —| . 14%
Packaging -| I 29%
Plant Based Food —| N 12%
Regional/ Local Food Products -| s 9%
Retail Food Products -| I 21%
Transport & Logistics —| I 9%
Waste & Sustainability — I 11% 95%

+43% vs 2024

of Visitors

were satisfied with
Fine Food Australia

“ A must visit Food event for all things Food
retailing & hospitality. A terrific way to see
a lot of products, packaging, equipment,
suppliers, innovation all in a one stop shop. ”
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“ Participating in Fine Food Australia was a fantastic experience.
Our The exhibition gave us the opportunity to connect with high-quality buyers

and distributors from different regions, and the feedback on our products
was very positive. It's a professional and well-organized event that truly

[ J [ ]
EXhlbltorS helps brands grow their presence in the international market. ”

2025 EXHIBITOR

L0009990% +53% vs 2024
+4% vs 2024
As a result of exhibiting at '

: Expect to generate
Fine Food Australia 2025, Captured (= $943,188 in total value
exhibitors on average: 74 qualified leads ... of sales
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v— Increasing L
Brand & Product $81,400

92% Awareness Average Value

Of EXhlbltOl'S Was the'main objective Visitors intend on purchasing as a
met their objectives/for of exhibiting at Fine result of attending Fine Food Australia
exhibiting at the event Food Australia

+250% vs 2024

D
93%

of Exhibitors

were satisfied with the quality of
attendees that visited their stand
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New Features in 2025

|

The Hospitality Hub was a space to connect, collaborate
and do business. In response to growing demand for a
functional meeting space, the Hub offered a semi-private
space for professionals to step away from the show

floor and dive into real business conversations. Hosting
113 meetings over four days, this is where introductions
turned into opportunity.

New Event App

Returning to
Melbourne

in 2026

Show Tours

In 2025, we introduced show tours designed for busy professionals
short on time, offering a curated introduction to the show'’s
highlights based on their product interest. Four tours were on offer;
Future Patisserie Trends, Hospitality Trends, Tech & Innovation, and
International Food Trends. Across two days, 75 participants joined
an expert-led tour packed with practical insights, personalised tips,

In 2025, we introduced a new event app which was a hub for everything happening at the show.
With 9,770 downloads and 461 meeting requests sent, the app helped attendees and exhibitors

schedule one-on-one meetings, create personalised agendas, explore “what’s on” and stay
up to date with show highlights.

Marketing Highlights

(May-September 2025)

751K

Website Visits
+7% vs 2024

177 O

Followers
+5% since 30 Sept 2024

Featured in

0 Radio

® BROADSHEET

272.9%

Online Visits
+5% vs 2024

12.4X

Followers
+14% since 30 Sept 2024
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lime0ut

1,800

Event Invitations

sent to new hospitality
businesses

SOCIAL MEDIA

933

Combined Organic
Impressions

71X 0

Followers
+27% since 30 Sept 2024

42.1M

Total reach from
PR activity

“ Fine Food Australia was a great opportunity
to meet prospective new customers, if you
are not there you won't meet them! ”

2025 EXHIBITOR




Thank you to our
Sponsors & Partners
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The Culinary Kitchen
Stage Sponsor

The Artisanal Bakehouse
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Australian Government

Australian Trade and Investment Commission
) :

Restaurant \as
& Catering -

)

Australian Culinary
Federation

Next Event

31 August - 3 September 2026

fine food

=~ AUSTRALIA --

“ As a nascent hospitality entrepreneur, attendi
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Poversd by
QUANTACO.

.
AUSTRALIAN
FOODSERVICE
ADVOCACY

was an inspiring experience. | gained valuable into

the industry and began building a network tha
proving to be a real asset for my journey. ”

2025 ATTENDEE
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Talking Tech & Business
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Talking Trends
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Competition
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Returning
to Sydney
in 2027

Melbourne Convention & Exhibition Centre

Contact Us

=

finefood@divcom.net.au @finefoodexpo

.
@

1300 DIVCOM (1300 348 266) f @Fine Food Australia

finefoodaustralia.com.au in @Fine Food Australia
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https://finefoodaustralia.com.au
https://www.instagram.com/finefoodexpo/
https://www.facebook.com/FineFoodAustralia
https://www.linkedin.com/showcase/fine-food-australia/

