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87%o of Buyers Have a Buying Influence
Regions Where Buyers Supply To: Buyers Have Expressed Interest in these Top Product Categories:
. 322/0 USA « Frozen Foods « Gourmet/Specialty Foods
o 30% LATAM o Snacks « Meat and Meat By-Products
. 15g/° Caribbean « Riconolic & Non-Aicoholic Bev. « Non-Perishable Pantry Staples
o 10% Europe/MidEast (Spirits & Wine) « Seafood
« 13%o Other
Post Show Stats

- 0n Average Expected Trade/Sale Post-Show is $450- Million USD estimated value
- 80%o of Exhibitors plan to return in 2026

3 8790 of Exhibitors Expect a Sales Increase as a Result of the Show

3 7A%o Expect a Sale to a New International Market

2026 PRICE IN USD

INLINE BOOTH: * $4.350 *Prices reflect the inclusion of the
CORNER BOOTH: . $4,850 exhibitor insurance.
PREMIUM BOOTH: * $5,350 **Hard wall packages and other
CUSTOMIZED ISLAND: **Call for Quote customizations are available.
All Inclusive - Turnkey” Booth Package Includes: View All Inclusive Turnkey Booth Package
10’ x 10’ Pipe-and-Drape exhibit (3-meter x 3-meter) SCAN HERE
3’ side rails

One 6’ Skirted Draped table and 2 chairs

Fully carpeted

One 500-watt electrical power outlet (120 volts)
Booth Sign

1 wastebasket

5 Free Booth Staff Personnel badges

15 Free Guest Passes

Certificate of Insurance

To View 2026 Floor Plan

Show App with Lead Generation SCAN HERE
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