EXECUTIVE SUMMARY
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ILDEX Indonesia is organized by VNU Asia Pacific a joint venture
between Jaarbeurs from the Netherlands and TCC Exhibition and
Convention Center from Thailand, together with the official local
partner, Permata Kreasi Media who expertise in the Indonesia
livestock market.

VNU Asia Pacific develops, with industry partners and exhibition
organizers from around the world, executes and internationalizes
trade show and conferences from animal production and process-
ing to technology, from agriculture to innovations and from pets to

medical and laboratory sectors.
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MAIN BUSINESS [BY SPECIES] OF VISITORS
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MAIN BUSINESS SECTOR OF VISITORS
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LEVELS OF DECISION MAKING SATISFACTION RATE

Score
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Co-Decision Maker 30% 1.74
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