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“This is Nuxcell’s first time at PET VET, and we had been planning to attend for a long time. We
know it is a key event for doing business, expanding our market, and connecting with our
audience. The event is very important for us, especially to grow the market and strengthen our

distribution networks and points of sale across Brazil.” '

Leandro Cardozo - Marketing Supervisor, Nuxcell |,



VISITOR
DATA

16 countries were ‘ 27 states were ‘ 10040 cities were

represented at the 2025 represented at the 2025 represented at the 2025 edition
edition edition

Segments Positions

Owners | Employees of Clinics | Veterinarians: 31%

Hospitals | Laboratories: 44% Owner | CEO | Director | President: 24%
Education | Training: 21% ., Academics: 17%

Private Sector Professionals: 17% Supervisor | Coordinator: 17%

Distributor: 12% Buyer | Administrative: 7%

Consultant: 4% Trainee | Apprentice | Intern: 4%

Nonprofit Sector: 2%



COUNTRIES PRESENT  STATES PRESENT *

Top 10 countries Top 10 States with the most visitors &
Peru: 21% . P : 8% = u :3% == : :
araguay: 8% — ruguay Sdo Paulo: 82% Goids: 2% : Bahia: 0,8%
- Argentina: 19% — COSta Rica: 7% = USA:3% Minas Gerais: 3% Santa Catarina: 1% Pernambuco: 0,7%
el T | e s W hezuela: 3% Rlo.de Janeiro: 2% Rio Grande do Sul: 1‘% : Moto_ Grosso: Q,G%
' Parand: 2% ' ' !
i China: 9%
Distribution by Continents Distribution by regions 4k
® South America: 72% @ Southeast : 86%
® Central America: 10% ® South 4%
Asia: 10% Northeast : 3%
Europe: 4% Midwest : 3% ;

North America: 4% North: 3%







CONTENT JOURNEY
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@ @petvetexpo petvetexpo.com.br
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COLUMNISTS

Luan Stefani
Carolina Ananias -
LLJis Seabra
Gipvanna Aoki
Stefanny Carmo

Leticia Fernanda

vetconectadigital.com.br @ @petvetexpo
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10524 Regist.erle.d'_
102 Speakers

27 Hours of content

Top 5 Most Popular Rooms

1° Felines

2° Geriatrics
3° Emergency
4° Surgery

5° Dermatology

wpliance &

m membel

“For students and veterinarians, attending an-event like. i
opportunity to access up-to-date, evidence-based informe
high- quallty veterinary medicine for both the cllent and the (

s

Alexandre Daniel — Coordinator of the Feline RQOm,,Me qn‘d VO
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889 Participants 18 Hours of content : | : B

Main Positions Top 5 Most Sought-After Rooms ' 3 :
Veterinarian: 27% 1° Physiotherapy _ _—’  _ 2 e -7- ;j
Student | Trainee: 26% 2° Reception | Cat Consultation Room ~ ¥ g
Owner | CEO | Director: 14% 3° Surgical Center * ' : ' : A

Veterinary Assistant: 7% 4° Reception | Dog Consultation Room | J

Intern: 2% 5° Cat Inpatient Care
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CONGRESSO NACIONAL DE
HOSPITAIS VETERINARIOS

105 Registered Main Positions -
10 CEO: 27% - .
Speakers Owner | Partners: 21% ' B 11
Director: 13% : g 2 4 4 '
4 Hours of content Veterinarians: 8% s e /1 |
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NATIONAL BUSINESS MATCHMAKING

PET VET brought together manufacturers, distributors, and veterinary industry professionals in strategic meetings, generating networking and driving miIIion§ of
reais in business. The goal is to connect companies with'qualified buyers, accelerate negotiations, and strengthen the pet and veterinary market in Brazil
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ambassadors

@vetquaresmaccarol
@luizaquintela
@marcela.barbieri
@avetday
@dra.brubs
@vetexotica_
@raphagomes

e



MEDIA COVERAGE

INSERTIONS

185

total media
insertions

MEDIA VALUE

+6mi o
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SEE YOU AT

ANHEMBI DISTRICT

i2 TO 14
AUGUST

\ ORGANIZATION AND PROMOTION FOLLOW THE MAIN PARALLEL EVENT

INFORMATION FOR THE NEXT 0%
: o EDITION ON OUR SOCIAL MEDIA
G }’ NURNBERG // MESSE
M @petvetexpo o
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