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... means boosting your ROI by expanding your
network of existing and potential customers nationally

and internationally

... means your attendance combines:

- online prescheduled business appointments, using
our dedicated resource that puts you in touch with all
visitors registered at the exhibition

- new, insightful contents, with masterclasses,
conferences and the Vinexpo Challenge

-aresponsible approache (the OFF events, Business
Awards, exhibition carbon footprint)

... means enjoying a unique business and people-
focused experience honouring conviviality




INTERNATIONAL DISTRIBUTION DISTRIBUTION
W | n TOP 10 COUNTRIES (2024) BY BUSINESS 10% Hospitality

Hotels, Restaurants,
Cafés/Bars, Caterers.

Import/ Distribution

)
O1 Italy 06 Netherlands 47/° Importer, Distributor, Wholesaler,
02 Belgium 07 Spain Trading company, Broker. 12% Producers
03 United Kingdom | 08 Canada . Wines, Spirits.
INDISPUTABLE . _ o Retail trade
04 United States 09 Switzerland 'I 8 © | Wine merchants. Delicatessens.
INTERNATIONAL 05 Germany 10 Sweden supermarkets, E-commerce, Media, Institutions,

Duty-Free. Education...
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media coverage, Wine Paris & Vinexpo HBEEHSHERE Y |4 STERN UA BENCHMARK WINE GROUP A et o
Paris puts business and a friendly siliaiiiaiiiiaiTtiaLTateet : tainidianads
................... . =y . MONSIEUR TOUTON SELECTION
atmosphere back at the core of the global BHRESRER 4, b ¥t SIAs o WINEBOW.
: o A i T AU MASSANOIS IMPORTS EUEREIT WINES AND SPIRITS
wine and spirits industry. CHERERSTC e : CESARFER
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ARZEH INTEGRATED LIMITED

..... IEETET . METRO
RUPO WIN .t.I' LAVINIA
DD IMPORTACAC NYSA PALMER GROUP AS
. S FINOS LTDA LE REPAIRE DE BACCHUS SOLERA AS
BREE LE COMPTOIR IRLANDAIS ENGELSTAD
................ CANADA:: - -:cocciots AUCHAN
| sieis INTERMARCHE
............. TS CARREFOUR g
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“ This is a great show to network and see lots of high
quality spirits brands in one room - very well organised
and business friendly. It was our first time here and we
all agreed that we will make this our go to event in the
coming years - roll on 2025. ,,

A UNIQUE CHOICE

Wine Paris & Vinexpo Paris provides a choice of
products tailored to the needs of buyers across
theglobe, segmented by French and international
wine regions that showcase individual sites.

PHILIP HARDING
BBB Drinks — Founder — UK

“ The diversity and comprehensiveness of
the offer is fantastic and the location is

simply perfect. ,,

The range also uniquely differentiates between
the product types presented at the exhibition:
wines, spirits, no-low as well as beer and cider.

EXHIBITORS

MATTHIEU GUINARD
KIP SERVICE QY - Importer - Finland

... . ,.

Business opportunities are here. ,,

DENISE DESVIGNES | ‘6 The essential fair to meet with current purveyors

Domaine Didier Desvignes and explore new opportunities too grow your
Beaujolais — Winemaker portfolio. 99

France

JUAN LUIS GONZALEZ Y
| CINQ WINES/BISTROT CINQ CHR
“ 3 Guatemala

WINE PARIS & VINEXPO PARIS
brings the entire wine industry
togetheraround a well-
established, professionaland
dynamic organisation. ,,
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since Its inception,
conviviality has been

at the heart of the
conversation because it
Is who we arel
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THE PROGRAMME!

Wine Paris & Vinexpo Paris is not only the industry’s business
gathering, it is also a line-up of over 100 key events to
seek information about the latest trends, get a better
understanding of industry challenges and hone your
knowledge of products and the wine and spirits market.

For 3 days, the buzz in Paris revolves around innovative
content and headline events:

- Let’s Talk about Wine! - The Vinexpo Challenge
- Speakeasy - The OFF

- WineTech Perspectives -TheVd'Or

- The Masterclasses - Nouvelle Vague

- Free Tasting Areas - Wines Unearthed

- Les Grandes Dégustations

THE OFF!

Wine Paris & Vinexpo Paris is also
a selection of over 200 cocktail
bars and restaurants specially
chosen so that you can discover
the full and extensive range of
wines and spirits on offer across
the capital city.

With events and programmes
revolving around wines and
cocktails, the party goes on after
the exhibition!
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JICOLAS CUISS | CORENTIN HERBE “JORDANE TOUT( '\.
SALES : ALSACE, CORSICA, FANGUE SOUTH—WE , 0 RDEAUX \
DIRECTOR A SPIRITS ROUSSILLON, LOIREJEASTERN EUROPE PORTUGAL A\
nicolas.cuissard@vinexpasium.com

audrey.marqueyssat@vinexposium.com corentin.herbe@vinexposium.com jordane.touton@vinexposium.com

JE

UNITED KINGDOM, & OVENCE, SPAIN, SOUTH AMERICA,

AUSTRALIA, NEW ZEALAND . um. : "REST OF THEWORLD
jessica.margan@vinexposium.com margaux.montmory®@vinexposium.com celia.kouchy®@vinexposium.com

DRINE JAMES | ' IVANNE MENGUY.
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LAFIA CISSE
" CUSTOMERS RELATION

A
- h :
PARTNERS & ASSISTANCE CUSTOMER TION _;,".-’ @ USTOMERS RELATION

'\
lafia.cisse@vinexposium.com corinne.herran@vinexposium.com ‘sandrine.james@vinexposium.com "~ | anne.menguy®@vinexposium.com
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CRAFT PAVILION®
BA R E S U R FAC E O N LY(]) SPIRITS - BEER- CIDER- NO LOW
THE ‘STARTER’ TO ENSURE YOUR DEBUT

DESIGN YOUR SPACE FREELY IS A SUCCESS

(1) Does not include the mandatory exhibitor pack
(€490+VAT) and insurance.

EQUIPPED COUNTER

€1,450VAT

(4) Limited offers.

THE OFFERS EQUIPPED BOOTH

WineParis oot mmmmr ceses mobuLe

& Vinexpo Paris APRAC‘EECALEECTFVEAND THE SOLUTION THAT LETS YOU

tailored to your needs i S €4,100+vAT
PREMI&M BARE SURFACE

.................................. (5) Does not include the mandatory exhibitor pack (€490+VAT) and insurance.

........................... + €5]4+VA /sq.m
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To find out more, visit: . T
event.wineparis- vinexpo.com/2025/ :
contact the sales team "EEEEEEEEEEEEEESSEEEEEE‘ EQUIPPED COUNTER

RYOELL €1,050VvAT

ooooooooo
ooooooooo
e00ccccoe T e o ol [ N g RS S ool
ooooooo T . ) S g (1}




