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__ WINE PARIS & VINEXPO PARIS community will
ver 40,000 buyers from over one hundred countries.
| our specially designed resources, we are offering you the
ortunity to maximise yourvisibility before, during and after
exhibition.

[

e teams at WINE PARIS & VINEXPO PARIS are by your side to
offer you advice on finding the most suitable solutions to boost
your brand and your products.

or any questions, you can contact us at the following address:
ales@vinexposium.com
JDr ask for advice from your preferred Vinexposium contact.



THE MOBILE

APPLICATION

Before, during and after the exhibition, the mobile application
is the key resource for buyers.

It enables them to view a detailed presentation of the 4,000 exhibitors,

to discover the event programme and, most importantly, to schedule
theirappointments. We are offering you exclusive visibility on this mobile
application (opened over 51,380 times). Every time the application starts,
your logo is displayed for a few seconds.

DETAILS:

Your logo preceded by “sponsored by” onthe splash
screen of the event application (download page at
each opening action).

AUDIENCE:
+50,000 users

TECHNICAL SPECIFICATIONS:
Format 648 x 170 px - JPG/PNG

PERIOD:
2 months: from 6 January to 14 March2025

ORDER DEADLINE:
20 December2024

AVAILABILITY:
Single exhibitor exclusive
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THE ONLINE CATALOGUE “\

ADDITIONAL PRODUCTS

The online catalogue is the initial gateway to the event for
your existing and potential customers. We are offering
you two simple, effective tools to helpyou get your company
in front of your audience: adding products

Adding unlimited numbers of products to your
catalogue page allows you to secure enhanced
listing and thus to improve your visibility among

€ 390*VAT

the 40,000 buyers. Companies that ordered this AUDIENCE:
option received 7 times more appointment requests 145,000 pages viewed from early Oct. to the end
thanthe others. of Feb.

This fee-paying option can be re-activated at all of PERIOD:
ourevents.

Fromthe order date through to 14 March2025

ORDER DEADLINE:
20 December2024 (rate increase from21 December)

WINE PARIS & VINEXPO PARIS | 10-12 FEBRUARY 2025 4



THE ONLINE CATALOGUE “\

FEATURED EXHIBITORS

The online catalogue is the initial gateway to the event for
your existing and potential customers. We are offering
you two simple, effective tools to help you get your company
in front of your audience: priority listing

The search results in the online catalogue are € 525*VAT
displayed in alphabetical order. We are offering
you the opportunity to increase awareness by
benefitting from priority listing. AUDIENCE:
145,000 pages viewed from early Oct. to the end
The listing enables you to have your logo displayed of Feb.
systematically in the section reserved for
‘headlined logos’. Your logo will also feature inthe PERIOD:
main list, offering two-fold presence, which will give From the order date through to 14 March2025
your appointment scheduling a significant boost.
Producers using this tool secured 80 times more ORDER DEADLINE:
visibility than producers without the option (limited 20 December2024 (rate increase from21 December)
to 24 exhibitors).
AVAILABILITY:
24 exhibitors
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THE EXHIBITION WEBSITE ' .

LEADERBOARD BANNER

The WINE PARIS & VINEXPO PARIS website is your gateway
to the event with over 3,000 visits/day.

Benefit right now from premium visibility using
our leaderboard banner displayed over3 pages:
the home page, the online catalogue and the official
programme page.

Ideally positioned whenyou connect to the website,
through the leaderboard banneryour brand becomes
a staple and benefits from100 times greater
visibility. The leaderboard banner is available
shown in rotation (limited to 12).

€ 980+VAT

AUDIENCE:
3,000 visits/day (average of the 3 months leading up
to the exhibition)

TECHNICAL SPECIFICATIONS:

(desktop, tablet and mobile) — several formats need to be
provided:

-1,000 x1,000 px (JPG or PNG)

-1,000 x 400 px (JPG or PNG)

2,292 x 467 px (JPG or PNG)

-2,856 x 350 px (JPG or PNG)

PERIOD:
Fromthe order date through to 14 March2025

ORDER DEADLINE:
20 December2024 (rate increase from21 December)

AVAILABILITY:
12 exhibitors in rotation
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A INEXPO

PARIS

ou hosting an event
PARIS & VINEXPO PARI

to enhance yourv"li

ing an event partner?




Increase the footfall on your stand
by communicating about what is happening there.

Areyou hosting a conference, tasting, workshop
or presentation onyour stand? Then publicise it
by announcing it in the official online exhibition
programme, the mobile application and the
exhibition’s print guide.

TECHNICAL SPECIFICATIONS:

Provide us with detailed information about the theme
with a presentation text, the details of the speakers,
the date, time and location for the event (stand
number).

PERIOD:
Fromthe order date through to the end of the event

ORDER DEADLINE:
20 December2024

AVAILABILITY:
Unlimited
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Areyou hosting an evening event
during the exhibition?

Reach out to industry members and communicate
directly with club buyers and the 40,000 visitors in
the official online exhibition programme, the mobile
application and the print guide for the exhibition.

TECHNICAL SPECIFICATIONS:
Provide us with the basic information and the RSVP.

PERIOD:
Fromthe order date through to the end of the event

ORDER DEADLINE:
20 December2024

AVAILABILITY:
Unlimited
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AINEXPO &
CH/\' LENGE

=

The Vinexpo Challenge is one of the key highlights of
WINE PARIS & VINEXPO PARIS.

Hosted by the best Sommeliers in the world, the competition is a blind tasting
where 50 French and international professionals (sommeliers, buyers, exhibitors,
media or wine writers) and over one hundred spectators compete. The event is very
popularwith the press and industry experts, with significant media coverage.

BECOMEA SPONSOR OF THIS INTERNATIONAL COMPETITION AND
RAISEAWARENESS OF YOUR PRODUCTS:

By featuring up to two of your products in the blind tasting

©®

By gifting the winnerwith the award of your choice (only special formats — magnum, jeroboam, gift pack...) worth
at least€200

@ By offering the award of your choice to the runners-up in2" and 3" place, worth at least € 100 for the 2" place
and at least€ 50 forthe 3™ place.

You will be mentioned as an official partner of the 2025 Vinexpo Challenge in the event programme. Your logo will
be displayed onthe presentation screens for the Vinexpo Challenge.

€ 480+VAT

TECHNICAL SPECIFICATIONS: PERIOD: ORDER DEADLINE:
Product donation based on In the exhibition programme from 15 Novembre 2024

the description for the winners 16 December2024 through to the

and product donation for the event AVAILABILITY:
challenge itself (50 people) - HR Limited to 3 exhibitors
logo JPG orAl
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Introduce your products to 680 journalists from across
the globe and the event’s CLUB buyers.

The Lounge area is the ideal location to introduce a highly qualified international target
audience to your products and enhance your visibility.

Who are CLUB buyers? CLUB buyers are the 700 most important buyers at the event. They
have access to a dedicated area for the three days of the exhibition and benefit from exclusive
services.

5

gl
=4 |
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=id

TECHNICAL SPECIFICATIONS:
Signage withyour logo + dedicated
story on social media. Deliveries

at the latest on the morning of
February 11 at the Lounge area.

PERIOD:
10,11 and 12 February 2025

ORDER DEADLINE:
20 December2024
(rate increase from 21 December)

AVAILABILITY:
8 exhibitors
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DIRECT MARKETING

You have the opportunity to implement a
marketing campaign aimed at reaching out to €1 ’500 1 DAY
potential customers who access your exhibition hall TECHNICAL SPECIFICATIONS:

_ar?]d thust|||1(crease fgotfafl:onyc'nfjlr St?i' buti This offer is subject to approval by Vinexposium.
IS cantakea number orrorms. fiyer distribution, Any campaign not approved by Vinexposium is

? sr';r;lé::) r:aulg P:f‘iz)e ohraalt; g\?::tyi:is;rjifﬁ;dl?:isle strictly prohibited. The cost of distribution staff is
p g y ' borne by the advertiser.

forexample.

PERIOD:
10, 1M and 12 February 2025

ORDER DEADLINE:
20 December2024 (rate increase from21 December)

AVAILABILITY:
Only 1 exhibitor per hall
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THE BADGE

SCAN

Do you need a tool for monitoring footfalland
appointments onyour stand? The badge scan is just what
you need. Once it has beenordered, we activate it inyour
Vinexposium application.

Using your smartphone, allyou need to do is scan
the QRcode on the badge of your contacts and they
instantly appearwith their full details, which you
can rate based on the importance of the contact.

Afterthe event, you will find allyour scanned contacts
in xls format (Excel) inyour corporate account on
WWwWw.wineparis-vinexpo.com

TECHNICAL SPECIFICATIONS:
The option is activated once the order has been
placed inthe online store

PERIOD:
From10 to 12 February 2025

ORDER DEADLINE:
20 December2024 (rate increase from21 December)
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'YOUR LOGO

ONTHE FLOORPLAN
OFYOUR HALL

The main entrance to your hallalways provides
a floorplan with a list of exhibitors in the hall
to guide professionals.

L5 Dul‘ f_'_i_“ m E

Secure stand-out by displaying your logo onthe € 980*VAT
floorplan and make it easier for potential and/or
existing customers to visit your stand (average of
9,400 visitors/ day / hall).

HR logo PG or Al

3inlvisibility: the planis also available as a mobile Positioning depending on availability on the map —
version (opened over 51,380 times) and print edition please contact us for further information.
(10,000 copies) to give you enhanced visibility.

TECHNICAL SPECIFICATIONS:

PERIOD:
1 month before the exhibition on the mobile
application and during the three days of the event.

ORDER DEADLINE:
20 December2024

AVAILABILITY:
Only 5 exhibitors per hall
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The entry badge is the key to accessing
WINE PARIS & VINEXPO PARIS.

_____

LI R

_____

We are offering you the opportunity to display your € 3.650*VAT
advertisement onallvisitors badges (over 55,000 !
professionals over 3 days)
TECHNICAL SPECIFICATIONS:
Logo orartworkin A6 format (10.5x14.8cm -
pdf HR or Al)

The designwill be produced in conjunction with
the exhibition organisers

PERIOD:
Fromthe ordering and supply of technical elements

ORDER DEADLINE:
1 November2024

AVAILABILITY:
Exclusive offer forjust 1 exhibitor
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The official badge holder neck lanyard
is a key resource at the event.

Worn on average by over20,000 industry members
every year, it gives your logo stand-out in every hall
at WINE PARIS & VINEXPO PARIS.

€16,500"VA

TECHNICAL SPECIFICATIONS:

The lanyard provides you with unrivalled visibility Logo in Al format — lanyard made from recycled PET
during the event and is an item that visitors love to with a simple snap hook (width20 mm)
collect. The design will be produced in conjunction with the

exhibition organisers

PERIOD:
10,11 and 12 February 2025

ORDER DEADLINE:
10 November2024

AVAILABILITY:
Exclusive offer forjust 1 exhibitor
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YOURADVERTISEMENT " |
IN THE OFFICIAL GUIDE
OF THE EXHIBITION

The Official Guide of the event is the essential
resource for Wine Paris & Vinexpo Paris. With a print
run of 10,000 copies and availability at the entrance
to the event and various information desks, it guides
and informs your existing and potential customers.

We are offering you several advertisement formats
to boost your image.

INSIDE FRONT INSIDE BACK BACK
COVER COVER COVER

€2,650VAT €1,850"VAT BE 3150 4L

€ 1,100"VAT ruLLpace

TECHNICAL SPECIFICATIONS*:
Artworkin AS format (148 x 210 mm)
Allow 5 mm bleed on the foursides
File: PDFHR

Resolution: at least 300 dpi vectorised
*technicalspecifications subject to change

DISTRIBUTION:
10, 1M and 12 February 2025

ORDER DEADLINE:
10 November2024

AVAILABILITY:

Exclusive offer forjust 1 exhibitor on the inside front
and back covers and the back cover

Full page: 12 exhibitors
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